SARAH MARCELLO
Oceanside, CA | 717.422.7839 | sarahmarcello13@gmail.com | linkedin.com/in/sarah-marcello 
PROFESSIONAL SUMMARY
Marketing and communications leader with 9+ years of progressive experience advancing from hands-on content creation to enterprise brand strategy, commercial program ownership, and executive-level communications. Career built deliberately across every discipline a marketing organization requires, including digital, PR, customer experience, commercialization, and brand, culminating in director-level scope: owning strategy, leading cross-functional and agency teams, advising executives, and building programs from concept to measurable business impact. Ready to bring that full-spectrum foundation to a Director of Marketing, Communications, or Brand leadership role.
CORE COMPETENCIES
Brand Strategy • Global Marketing • Customer Advocacy • Customer Experience • Product Commercialization • Market Development • Executive Engagement • Thought Leadership • Event Marketing • Public Relations • Content Strategy • Video Production • Digital Marketing • Cross-Functional Leadership • Agency Management • Executive Communications
PROFESSIONAL EXPERIENCE
ATEC SPINE
Marketing Manager | Nov 2023 – Present
· Developed a unified brand refresh, market positioning, messaging frameworks, and visual standards aligning communications across sales, marketing, clinical education, product management, and international teams.
· Created and scaled three executive-level customer engagement programs—Peer-to-Peer, Centers of Excellence, and Market Development Events to accelerate technology adoption.
· Designed customer marketing toolkits to enhance long-term customer success following purchase.
· Partnered with physician faculty and key opinion leaders to develop educational content, keynote presentations, and thought leadership programs.
· Served as Executive Producer for all video campaigns, including talent recruitment, location sourcing, vendor management, creative direction, story development, production oversight, post-production review, and content publication.
· Led executive communications and presentation development for National Sales Meetings
· Directed customer storytelling, public relations, co-marketing, and commercialization initiatives.
STRYKER
Communications Lead | Aug 2022 – Nov 2023
· Developed and executed integrated global marketing campaigns supporting commercialization, customer engagement, and brand awareness initiatives.
· Produced annual marketing plans, established campaign KPIs, and analyzed performance metrics.
· Conducted competitive intelligence and market analysis to identify growth opportunities and strengthen market positioning.
· Standardized marketing technology platforms across Salesforce, Marketo, Highspot, Constant Contact
· Developed philanthropic partnership campaigns generating $15,000 for nonprofit organizations.
Program Manager, Customer Experience | Jan 2020 – Aug 2022
· Redesigned a customer engagement program, reducing costs by 25% while improving customer experience.
· Increased customer engagement by 14% and drove an average 30% increase in sales among new customers within six months of participation.
· Designed and executed more than 200 customer engagement experiences annually.
· Led website redesign initiatives that increased traffic by 45% and improved user experience.
Marketing Communications Specialist | Nov 2018 – Jan 2020
· Increased Instagram audience growth by 300% through strategic content development and organic social media initiatives.
· Developed the organization's global social media strategy and first digital crisis communications plan.
· Created lead-generation microsites, email campaigns, and digital content supporting product launches, trade shows, and customer events.
· Managed website and intranet platforms while serving as the primary in-house photographer and content creator.
K2M, INC. (Acquired by Stryker)
Corporate Communications Specialist | Aug 2018 – Nov 2018
· Managed corporate communications, executive social media, press releases, and advertising initiatives.
· Developed social media strategies and distributed internal and external communications through Eloqua.
Digital Marketing Associate | Jan 2017 – Aug 2018
· Created integrated marketing content across social media, email, public relations, digital marketing, events, photography, videography, and graphic design channels.
· Developed event websites and managed trade show marketing technology initiatives.
· Managed departmental budgets, invoice processing, and advertising expenditures.
EDUCATION
HOOD COLLEGE - Bachelor of Arts, Integrated Marketing Communications, Minor: Film Studies
TECHNICAL SKILLS
Marketing Platforms: Salesforce, Marketo, Eloqua, Constant Contact, Highspot, EZ Texting
Creative & Digital: Adobe Creative Suite, Photoshop, Illustrator, InDesign, Canva, WordPress, Wix, Squarespace, HTML, CSS
Marketing Expertise: Brand Strategy, Customer Advocacy, Customer Experience, Campaign Development, Competitive Analysis, Public Relations, Content Strategy, Commercialization, Social Media Marketing
CERTIFICATIONS
Certified Personal Trainer (CPT) - National Academy of Sports Medicine (NASM)
